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ABSTRAK 
 
Peningkatan jumlah ritel modern dipengaruhi oleh masuknya 
peritel asing ke Indonesia. Sehingga peritel Indonesia harus menjaga 
produk toko agar dapat bersaing dengan peritel pesaing dengan 
memperhatikan citra toko, label merek toko dan memperhatikan 
tanggapan konsumen tentang toko. Oleh karena itu penelitian ini 
bertujuan untuk mengetahui Pengaruh Store Image dan Private Label 
Brand Terhadap Repurchase Intention dengan mediasi Perceived 
Risk di Ace Hardware Tunjungan Plaza Surabaya. Dalam penelitian 
ini, kelima variabel tersebut dianalisis menggunakan analisis SEM 
LISREL 8.70. Objek penelitian ini adalah Ace Hardware Tunjungan 
Plaza Surabaya. Jumlah sampel yang digunakan dalam penelitian 
sebanyak 180 responden dan teknik pengumpulan data yang 
digunakan dalam penelitian ini yaitu purposive sampling.  
Hasil penelitian menunjukkan bahwa model yang dibangun dapat 
memprediksi perilaku konsumen tentang repurchase intention. 
Secara terperinci hasil penelitian menunjukkan bahwa store image 
dan private label brand berpengaruh negatif terhadap perceived risk. 
Perceived Risk berpengaruh negatif terhadap repurchase intention. 
tetapi apabila perceived risk menjadi mediasi untuk store image dan 
private label brand terhadap repurchase intention maka akan 
berpengaruh positif. 
Kata Kunci : Store Image, Private Label Brand, Perceived Risk, 
Repurchase Intention 
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ABSTRACT 
 
Increasing the number of modern retail is influenced by the 
entry of foreign retailers to Indonesia. So Indonesian retailers have 
to keep store products in order to compete with competitor retailers 
by paying attention to store image, store brand labels and paying 
attention to consumer responses about stores. Therefore this 
research aims to find out the Influence of Store Image and Private 
Label Brand to Repurchase Intention with Perceived Risk mediation 
in Ace Hardware Tunjungan Plaza Surabaya. In this study, the five 
variables were analyzed using SEM LISREL 8.70 analysis. The 
object of this research is Ace Hardware Tunjungan Plaza Surabaya. 
The number of samples used in the study of 180 respondents and 
data collection techniques used in this study is purposive sampling. 
 
  The results show that the built model can predict consumer 
behavior about repurchase intention. In detail the results show that 
store image and private label brand have a negative effect on 
perceived risk. Perceived Risk negatively affects repurchase 
intention. but if perceived risk becomes mediation for image store 
and private label brand to repurchase intention then it will have 
positive effect. 
 
Keyword  : Store Image, Private Label Brand, Perceived Risk, 
Repurchase Intention 
 
 
